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Abstract

This article aimed to present knowledge of the literature related to product positioning strategies
implement of business performance. To explain in the meaning and background, composition and
relationships of the variables associated with product business performance. Using research founded
document an article of 163 articles and can be used virtually 57 articles. Source from various databases and
data analysis of used a content analysis (percentage) from the literature review founded that product
positioning strategies, competency, team climate inventory, data-driven marketing, marketing innovation and

business performance.

Keywords: Product Positioning Strategy, Competency, Team Climate Inventory, Data-Driven Marketing,

Marketing Innovation, Business Performance
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